TURIZM COGRAFYASI

§ehirTurizmi



Global Top 20 Destination Cities Expenditure Breakdown

Purpose of Visit Expenditure Breakdown at Destination
2016 rank Destination Peak Months for
Cit Leisure Plus Food & Local Local Visitin
¥ Business Other Purposes Accommodation Beverage Shmin' Transport Services ?
1 Bangkok 14.4% 85.6% 26.0% 19.4% 21.7% 9.9% 20.8% 2.2% April, January
2 London 20.9% 79.1% 30.1% 16.5% 467% 43% 1.9% 0.5% July-August
3 Paris 29.7% 70.3% 44.8% 23.6% 16.7% 6.6% 8.3% 0.0% bz rwlfo
March-May
4 Dubai 20.0% 80.0% 27.0% 15.0% 31.0% 9.0% 18.0% | 0.0% Lzz il
January
5 New York 13.6% 86.4% 29.1% 18.9% 26.7% 11.4% 13.1% 2.7% July-August
. December,
6 Singapore | 22.7% 77.3% 29.0% 12.3% 22.5% 4.5% 31.8% | 0.0% July-August
7 Kuala 26.8% 73.2% 20.8% 16.0% 307% 12.8% 7.0% 27% | December-January,
Lumpur March, July
8 Istanbul 9.2% 90.8% 20.6% 30.8% 26.6% 11.0% 7.1% 61% June-September
Tokyo 27.5% 72.5% 28.2% 20.3% 431% 6.9% 1.4% 0.3% | April, October, July
10 Seoul 16.3% 83.7% 241% 9.8% 587% 2.7% 2.8% 1g% | December-January,
October
11 Hong Keong 23.4% 76.6% 35.4% 19.5% 30.9% 4.5% 5.8% 4.0% October-December
12 Barcelona 9.7% 20.3% 35.2% 29.0% 16.9% 6.8% 12.1% 0.0% July-August
13 Amsterdam | 27.0% 73.0% 44.0% 25.0% 11.9% 8.3% 4.8% 6.0% July-August
14 Milan 27.2% 72.8% 40.4% 20.9% 20.1% 12.7% 5.8% 0.1% July-August
March,
15 Taipei 13.4% 86.6% 32.7% 15.0% 33.9% 13.6% 3.6% 1.2%
November-December
16 Rome 13.6% 86.4% 40.4% 20.9% 20.1% 12.7% 5.8% 0.1% July-August
17 Osaka 12.0% 88.0% 23.5% 22.4% 43.4% 7.0% 1.9% 1.8% April, July
18 Vienna 17.9% 821% 40.1% 18.7% 10.1% 12.5% 18.6% 0.0% June-July
19 Shanghai | 54.6% 45.4% 21.2% 9.9% 28.6% £.8% 223% | 13.3% October, August,
December
20 Prague 12.8% 87.2% 29.2% 27.4% 25.5% 4.8% 13.2% 0.0% June-July

Historical data in each time series presented above has been updated with the latest figures or estimations and may not be comparable to the time series from
previous editions of this report.

These details combine to formm more granular profiles for each of these destination cities, and highlight their
differences. For example, a vast majority of international visitors to Bangkok are there for leisure as opposed to
business. Compare this to Shanghai, where a slight majority are there for business purposes.
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